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Branding Calves, L. A. Huffman, 1880-1920
Montana Historical Society Photo Archives, 981-584
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Design your own brand!
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They are everywhere!
Along the roadside.

 CATTLE BRANDS
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And in our backyards!




What is a symbol?

A mark that
stands for
something

else.

M




Brands are symbols of ownership,
and so much more!
* Livestock Brands tell us to whom an animal

belongs.

* They become symbols of the owners and
sometimes their families and stories.

* Brands often symbolize a specific ranch.

* Now when people see the brand, they think of
the people and places associated with the
brand rather then ownership.



Livestock Brands Language

* Reading brands is challenging. A brand must
be read so that it will be correctly applied or
drawn in a transaction.

HOW TO READ BRANDS

Brands are read from left to right, front top to bottom & from outside to inside
A lazy letter — the top is always to the left <€ “lazy A”

If the brand lays this way >, it is ready “lazy A top to the right”

In case of a B or D & similar letters when turned lazy, they are read as £ “lazy B bow up” & O
“lazy D bow down”

A monogram brand has a common center post: 3H “reverse EH monogram”
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Here are some examples

QUARTER CIRCLE BOW UP
O WYOMING SLASH S

MONTANA SLASH

KW SITTING IN A QUARTER CIRCLE
9V OVER BAR

LAZY W

PITCHFORK
RAFTER
REVERSE B

CIRCLE 3

SPEAR O

4 BAR P STACKED
E BAR H TIED IN THE MIDDLE
X HANGING HEART |

BAR JL STRAIGHTAWAY
SLASH DIAMOND T

WALKING YL OVER BAR
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QUARTER CIRCLE BOW DOWN

O MONTANA SLASH S

WYOMING SLASH

QUARTER CIRCLE OVER KW
BAR OVER SV

LAZY M
RAFTER B
WALKING Y
REVERSE E

WALKING 5

LAZY D BOW DOWN OVER C

E BAR H TIED AT THE TOP

E BAR H TIED AT THE BOTTOM
X STANDING HEART

JL BAR STRAIGHTAWAY
DIAMOND T SLASH

BAR OVER LAZY EY



June 5-1878.  Stadler & Kaufmann, Helenz, Lewis & Clarke Co.

. Brand for cattle.across hams and (

P 0

on right thigh,

Mark-crop left ear and split right ear.

- Yent— inverte e . ~ight shoulder

N S :

he LaeTof 5008 -

Some become iconic
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Others become
legendary

“Two Dot” Wilson
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The search ison. .. For your
brand

What is important to
you?

Do you have a symbol?
Football, roping,
quilting?

Character brand?
Letters?

Endless possibilities
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Letter Brands
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Why are brands historically

important to Montana?

* Establish Ownership

* Genealogy—become part of family stories

* Cultural importance—identified with Western U.S.
Culture

* Vital components to Montana’s Story

* Show historical trends and stories
Western Ranches/Mining fields
Eastern Ranches/Cattle Drives
Homesteading Era
Modern Trends



Meaningful symbols, great history, and

endless stories. Your brand is great . .

At the end of every branding, we celebrate!
Another Montana tradition . . . More Stories.



